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A descriptive study on the habit of consumption of junk food amongst urban adolescence in 

selected colleges of Mumbai. 

Consumption of fast foods has become almost a global phenomenon, as more and more people 

are lured by it day in and day out irrespective of demographic traits. But to know how students 

are attracted by fast foods has assumed importance in recent times. The study aims to investigate 

the junk food choices of adolescents over their knowledge, regarding the effect on health of such 

consumption and what influences these choices. 

The study adopted a descriptive approach. The study was conducted on higher secondary college 

students, studying in any stream from Mulund Vidyamandir College. 

This descriptive study had major discrete variable as habit of consumption of junk food amongst 

urban adolescence. Data was collected by self-reporting technique using a Questionnaire. 

Content and construct validity of the tool was secured by experts from the Nursing field and 

Dieticians. Reliability of the questionnaire was established at r= 0.72 through Cronbach’s alpha 

method. 

The pilot study determined that the questionnaire was unambiguous and practicable. During the 

actual process of data collection, formal permission from the Management of the Colleges was 

obtained by the investigators. Informed consent was obtained. The students were given about 45 

minutes time to fill out the questionnaire and during this time the investigators were present in 

the classroom to answer any queries that the students had. 

 

SIGNIFICANT FINDINGS OF THE STUDY- 

 

Demographics: 

Majority of respondents were 16 years (45%) & 17 years (43%) of age, (mean age – 16.47), 

N=100.  54% of the respondents were males and 46% of females. Majority of them were Hindu 

by religion (94%) and belonging to nuclear family structure (74%). 

Most of the parents of respondents were educated up to secondary school level (fathers – 58.2% 

& mothers - 62%) of which 10% of the female parents and 1% of the male parent were illiterate. 

The common occupation of the male parents of the respondents (64.3%, n=63) was service in the 

private sector while the female parents (90%, n=100) were housewives. The per capita family 

income of most of respondents (80%) was about Rs 1000-5000/- 



Respondents eating habits: 

Majority of the respondents (74%) had correct concept regarding junk food as a food that is high 

in calories, high in salt & low in nutritive value. 

 79% of the respondents consumed junk food either on daily basis or few times in a week. Of 

which 32% of respondents consumed junk food on daily basis and 47% of them consumed few 

times in a week. Only 6% of the respondents reported to consuming junk food few times in a 

year.  When seen with respect to gender, 52% males and 42% females patronized and consumed 

junk food daily to few times in a month. The results showed that all the respondents (100%) 

patronized junk foods 

The preferred time of consumption of junk food among the 32% of the respondents who 

consumed it on daily basis was for brunch and lunch (31%) and for snacks (47%); whereas only 

22% (n-7) of the respondents preferred to visit a junk food outlet for breakfast time.  Snacking 

was observed to be a predominant phenomenon amongst the respondents.  More number of 

males (41%) compared to females (6%) preferred snacks. 

Majority - 80% of the respondents preferred individual items to meal packages. 

 43% of the respondents preferred going to the restaurants along with friends and 32% of the 

respondents preferred to go along with both friends and families, whereas only 6% preferred to 

go alone. With respect to gender specificity, 34% males preferred to go with friends and 28% of 

females preferred to go with friends and families. 

 

Preferences of junk food with their frequency of consumption of junk food: 

38% of the respondents consumed sweet snacks every day and 22% of them consumed 2 to 3 

times per week, 21% consumed 1 to 2 times per week and 18% of them reported of consuming 

rarely.  29% of respondents consumed salty snacks every day 29% of them consumed 3-4 times 

per week and 16% of them reported to have consumed rarely. The coefficient of variation for 

sweet and salty food items were high about 119% and 118%, respectively. 

Only 2%, 5%, 5% and 3% of the respondents consumed soft drinks, fruit drinks, vitaminised 

sugary drinks and energy drinks, respectively on daily basis, whereas 37%, 54%, 39%, and 35% 

of the respondents consumed these drinks few times per week, whereas majority of them, 60%, 

39%, 56% and 62% of the respondents reported that they almost rarely or never consumed soft 

drinks fruit drinks, vitaminised sugary drinks and energy drinks, respectively. (Coefficient of 

variation of 220%). 

The frequency of consumption of fast foods available at Pizza Hut, KFC, Mc Donald, Subways, 

Dominos, Burger King and Shanghai etc. was comparatively less to sweet and salty items. Still 

37% of the respondents reported of consuming vegetarian items, 35% consumed chicken items, 

31% consumed fish items, and 40% consumed Chinese items about few times a week from these 

fast food outlets. Only 2 to 3% of respondents consumed fast food meals on everyday basis (low 

mean scores at 2.26 and with CV of 212%). 



 

Respondents spending habits on consumption of junk food: 

Majority of the respondents – 80%, (n=80) get their source of income in the form of pocket 

money from parents.  34% of respondents reported of spending about  Rs.100 per month and 

25% of them spend about Rs.150 to 200  per month and 19% of them spend Rs. 250 to 300 per 

month  whereas only 10% of them reported of spending more than Rs.300 per month for 

consuming junk food. 

 

Factors influencing respondents for consumption of junk food: 

The most primary influencing factors for consumption of junk food reported by the respondents 

were that it is easily available - 80% (mean score=5.53 and CV=143%),  its tasty and tempting 

for consumption - 83% (mean score=3.85 and CV=139%) and that junk food is fast and 

convenient to make - 74% (mean score=4.07 and CV= 168%). Others influencing factors were - 

50% of the respondents agreed to the consumption being influenced by peer group, 53% 

accepted to the consumption as a way of socializing, 66% of them agreed to the consumption for 

fun and entertainment, 57% accepted to the consumption as a treat to self/ friends, 62% of were 

attracted to the presentation of food, 50% accepted that junk food was inexpensive and 53% of 

them agreed of consuming junk food due to impulsive response to advertisements. 

57% of respondents agreed that emotional factors lead to junk food consumption of which 90% 

consume junk food when they are happy. 

 

Advertisements influencing respondents in consumption of junk food: 

About 64% of the respondents accepted of viewing junk food being advertised in their daily life, 

(television- 84%, college canteen-37%, internet & in public places 24%) whereas 36% of them 

have reported that they rarely seen it being advertised.  

49% of the respondents accepted of impulsively wanting to taste the junk food item after they 

had seen it being advertised and about 17% of them reported that they asked their parents to buy 

it for them or order it at home.  Only 5% of them were not influenced by advertisements. 

 

Knowledge of the respondents regarding the ill health effects of junk food consumption: 

76%, (n=76) of the respondents have agreed that various diseases are caused by consumption of 

junk food and 10% of them were neutral in their agreement to this. 75% of them agreed that 

there were chemicals added in junk food. 63% of the respondents disagreed to junk food being 

healthy. 60% of the respondents disagreed to junk food being fresh and adequately cooked. 59% 

of the respondents have agreed to fast food joint salad recipes being healthy. 38% of the 



respondents have equally agreed and disagreed that eating junk food on daily basis makes them 

eat more. 

On exploration as to which diseases are caused, 61% of them reported obesity, 51% of them 

reported high blood cholesterol level, and 33% reported heart disease and 24% reported both for 

hypertension and diabetes mellitus. Less number of respondents had knowledge about diseases 

like stroke, polycystic ovarian disease, mental illness and cancer could be caused due to 

consumption of junk food. 

 

Respondents’ opinion on how to reduce consumption of junk food: 

85% of respondents agreed that government should develop stringent rules for maintenance of 

nutritional value of junk food sold at restaurants or food courts, 76% agreed that nutritional 

labeling will help consumers to make informed choices, 77% agreed that healthy food products 

should be made available in abundance in all stores, cinemas etc. in attractive packaging’s, 57% 

have agreed to celebrities advertising towards discouraging people & children in consumption of 

junk food and 56% have agreed to sale of energy drinks to be outlawed to under 18 years of age. 

Even, as the respondents agreed on the above mentioned aspects, 62% of the respondents 

disagreed to increased taxation on junk food and 56% of them disagreed to completely banning 

of junk food advertisements. 

 

Respondents BMI status: 

66% of the respondents had an abnormal BMI. Amongst them 6% of the respondents (males- 

4%; females 2%) were overweight and 2% (males - 1%; females - 1%) were obese; whereas 36% 

of the respondents (males - 19%; females - 17%) were underweight and 22% (males - 13%; 

females - 9%) were severely underweight. 

 

Blood pressure of respondents: 

9% of the adolescents were prehypertensive and 1% of them were falling in the grade of stage I 

hypertension.  2% of these respondents were overweight and 4% were underweight, while the 

others had normal BMI. 

 

No statistical association was found between: 

 The respondents’ scores of consumption of junk food and their knowledge scores. 

 The respondents’ scores of consumption of junk food and the factors influencing them in 

consuming the junk food. 

 The respondents’ scores of consumption of junk food and the type of family the 

respondents’ belong to. 



 The respondents’ scores of consumption of junk food and the per capita income of the 

family. 

 The respondents’ scores of consumption of junk food and the educational status of the 

respondents’ parents. 

 The respondents’ scores of consumption of junk food and the occupational status of the 

respondents’ mother. 

 The respondents’ scores of consumption of junk food and BMI (body mass index) 

statuses of the respondents’. 

 

Statistical association was found between: 

The respondents’ scores of consumption of junk food and the gender of the respondents’. 

 

CONCLUSIONS: 

As the society is dynamic, in today’s era adolescence find this as a trend for hanging out around 

with friends and spend their leisure time in consuming junk food.  The aim of the present study 

was to examine the preference, prevalence and pattern of fast food consumption among the 

adolescents. The prevalence of fast food consumption among them was 100%.  Approximately 

half of the respondents mentioned that they consumed fast food few times a week and about one-

third had the meal every day. Snacking was observed to be a predominant phenomenon amongst 

them. It was also observed that most of the respondents spend their pocket money on consuming 

junk food. It is also evident that the respondents were aware about the consequences of 

consuming junk food still they preferred to consume junk food as it is easily available, low in 

cost, tasty and tempting.  Though 76% of the students were well informed about the negative 

effects associated with excessive fast food consumption, they were still cherished it. Specific 

health education programs, dietary guidelines and effective public awareness campaigns could be 

initiated to address the unhealthy lifestyle of university students and improve their health. 


