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Objectives

• Learn how to use diverse methods to distribute messages to 
multiple audiences

• Understand privacy rules and best practices when 
communicating with large audiences





Relationships are the cornerstone of 
your chapter— communication is the 

foundation on which they're built.











You CAN overcome these obstacles!

1. Be clear

2. Use diverse methods

3. Segment your audience

4. Make it look nice

5. Repeat



#1



What is the ONE thing you want me to do?



• Register for our meeting

• Complete the survey

• Fill the ballot

• Nominate someone for 
membership

• Volunteer your time

Do you have a strong call to action?

No way!
• Don’t miss this chapter milestone!

• We need your opinion

• Do you know a strong leader?

• Spend time with your friends!

• Help us be part of the solution!

Hooray!



“But Katherine, we have so many things we 
need to tell them!”

Update everything in one place – like on your chapter 
website – then your call to action can tell them to check 
out the site for everything they need.



#2



• Electronic
o Email
o Website
o Social media

• Printed pieces
o Mail
o Fliers/brochures

• Word of Mouth
o Telephone
o In-person

Mix and match different methods



Why not just send everything via mass email?



SPAM is a four-letter word
• SPAM is annoying, unwanted emails from organizations

you don’t know
• You can be fined up to $300 per email if you're convicted of breaking 

the law
• Only send email to people that "want" it (avoid nonmembers that 

you don’t have a relationship with)
• Make sure your email has an "unsubscribe" form on it
• Put your business address somewhere in the email
• Don't buy or sell email lists



SPAM trigger words
Especially in subject lines!

• Acceptance
• Click here
• Member
• What are you waiting for?
• Congratulations
• Urgent



Why you should also avoid sending mass 
messages from your university email inbox …

• The university can limit the number of people you send to at once.

• All the replies will come to your personal inbox; even if you ask them to 
email someone else. 

• You have to remember to put email addresses in the bcc line every time, 
so you don’t accidentally share private information.



Affordable Email Platforms

• Mail Chimp
• Constant Contact
• iContact
• SendGrid
• Vertical Response



If you are an STTI chapter, you also have a 
forum on your website! 

Allows members to unsubscribe to your chapter messages on the site.



Determining your methods

• Think about your budget
o Some platforms are free (social media)
o Some have a limited cost (email)

• Think about your members’ contact information
oAbout 5% of members don’t have an email address on file

• Think about your time
oWhere will you get the highest impact for your volunteers’ time?



Segment your 
audience

#3



How can you segment your membership to 
send personalized messages?



Potential Segments
• Candidates

• Established members
New/Transfer Members
Retired members
Students

• Inactive members

• Leaders, committee members, volunteers



Potential Segments
• By Induction Date

o “In celebration of your 5th anniversary, please consider …”
o “Did you know its been 10 years since you were inducted?”

• By location (city, ZIP code, etc.)
o “We have a meeting coming up in  your neighborhood. Can you stop by?”

• Those who don’t have an email address on file
oRemember, 25% of members don’t have an email address. Are you contacting them by 

mail or telephone to inform them of events and benefits?





#4



Use organizational branding

• Ask for the organizational logo before printing. Logos change over 
time, and you want to be sure you’re using the right one!

• Are there colors that you can use to gain an emotional response in 
members? (For example: STTI members love purple, because of the 
orchid.)
o Find out the numbers and letters for that color to use in Microsoft Word or 

wherever you are creating your communications.
oThis is the STTI Purple. Not this. 



Keep it simple
• Short sentences. 

• 1-2 colors. 

• 1 font for print; 1 font for online
• Use a serif font (one with the little feet) in print pieces. It is believed that the feet at the bottom of the 

letters help the words flow together better, which is easier to read when printed. Times New Roman is a 
popular serif font. 

• For email and website use, find a font that is sans-serif (no feet.) Computer resolution makes 
fonts with feet harder to read, so a sans-serif is more generally accepted. This is Arial. 

• http://www.awaionline.com/2011/10/the-best-fonts-to-use-in-print-online-and-email/

• Use bolding and bulleted lists occasionally to draw attention to important details and to 
break up the monotony of larger bodies of text.

• Use templates!

http://www.awaionline.com/2011/10/the-best-fonts-to-use-in-print-online-and-email/




Websites:
The good, the bad, and the ugly



The 
good



The 
bad



The ugly



Website
DO use 1-2 colors that are easy to read
DO use small chunks of text with titles
DO use good graphics sparingly
DO see if templates are available

DON’T use harsh colors or background images
DON’T cram in all the text you can fit
DON’T just copy your email messages
DON’T design your own template





#5



The Rule of 7
“Your prospects need to come across your offer 

at least 7 times before they will take action.”



How can we stay on track?



Goal Timeline Message/
Call to 

Action(s)

Audience Delivery
Method

Responsible 
Party
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Questions?
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